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The Relationship Between Personal Factors and Buying Behavior Towards

Crispy Khanom La Products: Case Study in Songkhla Province.
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ABSTRACT

This paper aims to investigate the relationship between personal factors and
buying behavior towards Crispy Khanom La products. The author used questionnaire
survey and analysed data collected from 400 consumers in Songkhla. This paper then
carried out Chi-square analyses to test the relationship between personal factors and
buying behavior towards Crispy Khanom La products. The results indicate that sex is

significant relationship on frequency of purchasing and influencer, age is non-significant
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relationship on purchase volume, education level is non-significant relationship on
influencer and purchase volume, revenue is non-significant relationship on buying for
snack, and occupation is significant on all behavior factors.

Key words: personal factors, consumer behavior, Crispy Khanom La
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